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Bound House, the house of harmony: How we can utilize the environment and connect

stakeholders together.

Bound House is a small village comprised of 28 units near Bangkok.

It was designed based on the concept of "Passive Design", in which the architect utilized the
surrounding environment to build a house that saved energy. Bound House is active in
contributing to all the stakeholders. The community village is very strict in waste separation
(which is very rare in Thai society). The residents have good relationships among themselves.
In order to connect people together, the owner built one small cafe & gift shop which sells
local products such as ice-cream and handmade bags.

What can we learn from this case?

- The way the company conducts marketing:

--> Unique house design that blends well with the environment

--> Online marketing that is environment-friendly and can attract people who have similar

interests (Not by geographic).



